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蔬菜統營處蔬菜統營處蔬菜統營處蔬菜統營處 Our Organization 

 

本處（截至二零一六年三

月卅一日）僱用固定職員

122 人，臨時員工 82 人。

組織圖表刊載於附錄一。 

 
  

 

As at 31 March 2016, the Organization 

employed 122 regular staff and 82 casual 

workers. The organization chart is at 

Appendix 1. 

 

 
 
 
 
 

 
 
 

 

 

 蔬菜統營處辦公大樓及 蔬菜批發市場 

VMO office building and  
wholesale vegetable market 

2 
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抱負抱負抱負抱負    Our Vision  

為本港市民提供安全優

質、供應穩定充裕的新鮮

蔬菜，以及協助本地農業

達至可持續發展。 

To provide a reliable and stable supply of 

safe and quality vegetables to the public and 

to support sustainable development of local 

agriculture. 

 

 

 

 

 

使命使命使命使命    Our Mission  

以專業精神，克盡厥職，

殷勤有禮和精益求精的態

度管理蔬菜批發市場，從

而： 

 

� 有秩序和有效率地批

銷優質安全蔬菜； 

� 提供公平和健全的批

銷環境以便業界營運； 

� 回餽盈餘以促進本地

農業發展。 

To manage the wholesale vegetable market 

with professionalism, dedication, courtesy 

and efficiency to : 

 

� secure efficient and orderly 

marketing of safe and quality 

vegetables; 

� provide a fair and well-established 

trading environment for market’s 

stakeholders; and 

� plough back surplus from  market 

operation to promote the 

development of local agriculture. 
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服務範圍服務範圍服務範圍服務範圍 OUR SERVICES 

批銷蔬菜批銷蔬菜批銷蔬菜批銷蔬菜 Vegetable Wholesaling 

 
菜統處主要提供批銷蔬菜服

務及透過位於長沙灣的批發

市場作交易平台給買賣雙方

進行交易。菜統處向批發商抽

取不高於成交總額的 10% 作

為提供交易設施、會計和農藥

殘留檢定等服務的費用，對並

無使用部分服務的批發商，菜

統處給予最高 4%的回扣。 

    

 

VMO mainly provides wholesale services 

and a trading platform for vegetable 

wholesalers and buyers through its 

wholesale market at Cheung Sha Wan.  

VMO charges wholesalers a commission up 

to 10% on the total value of vegetable sales 

for the provision of trading facilities, 

accounting and pesticide residue testing 

services, and a commission rebate up to 4% 

will be provided for services not required. 

 

 

 

 

 

 

 

 

 市場交易場地 Market trading floor 
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優質蔬菜優質蔬菜優質蔬菜優質蔬菜  

Premium Vegetables 

    
優質蔬菜部(優菜部)於一

九九二年成立，目的是為了

協助本地農民透過本處

建立的宣傳推廣網絡，

將他們生產的新鮮、安

全及優質的蔬菜，供應給

高 檔 買 家 如 酒 店 、 酒

樓、安老院、超級市場

和飯盒供應商等。優質蔬

菜部按照客戶不同的需

要，挑選、處理及包裝

蔬菜，並利用冷藏貨車

付運每客户。 

 

此外，本處的優質蔬菜處理

中心已獲香港有機資源中心

認證有限公司頒發「有機加

工處理認證」，以證明本中心

符合有關的有機生產及加工

標準。 

 

Premium Vegetable Section (PVS) was set 

up in 1992 with an aim to help local 

farmers marketing their quality, fresh and 

safe vegetables to up-market caterers such 

as hotels, restaurants, elderly homes, 

supermarkets and lunch box suppliers 

through the promotional networks 

established by the Organization.  

Vegetables will be carefully selected, 

processed and packed according to 

customers’ specifications and delivered to 

the customers by refrigerated trucks.   

 

The Premium Vegetable Packaging Centre 

has been awarded the “Organic Processing 

Certificate” by the Hong Kong Organic 

Resource Centre Certification Limited for 

its compliance with the organic production 

and processing standards. 

 

 

 

 

 

 

  送貨車隊 Delivery fleet 
 

超市發售 On sale at supermarket 
 

6 



 

蔬菜蔬菜蔬菜蔬菜農農農農藥藥藥藥殘留殘留殘留殘留測試測試測試測試    Monitoring of Pesticide 

Residues on Vegetables 

 

菜統處自一九八八年起在長沙

灣蔬菜批發市場設立農藥殘留

化驗室提供農藥殘留檢測服

務，向買家提供信心的保證；

倘發現樣本受農藥污染，除勸

喻有關貨主停止批發受污染的

蔬菜外，並會將事件轉介食物

環境衞生署跟進。 

 

 

 

 

VMO has been operating a pesticide residue 

testing laboratory at the market since 1988 to 

provide quality assurance services to its clients. If 

any vegetable specimens were found to be tainted 

with prohibited pesticides or excessive pesticide 

residues, it would advise the vegetable wholesaler 

concerned to stop wholesaling the contaminated 

vegetables and refer the case to the Food and 

Environmental Hygiene Department for follow-up 

action.   

 

 

 

 農藥殘留檢測                   Test on pesticide residue 
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支援本地農業支援本地農業支援本地農業支援本地農業 Supporting Local Agriculture 

 

菜統處與漁護署建立了夥伴

關係，聯手促進本地農業發

展，例如推行信譽農場計

劃、有機耕作支援服務、農

地復耕計劃和水耕菜苗生

產。菜統處亦把它所得的盈

餘成立農業發展基金，以支

援農業發展計劃。截至ニ零

一六年三月三十一日，基金

的結餘總額為 $64,726,972

元。在本年度，基金撥出

$45,631,248 元支持多項農業

發展項目，包括推廣有機耕

種、改善菜統處市場設施、

舉辦不同類型的推廣活動，

例如ニ零一六年度本地漁農

美食迎春嘉年華。 

 

菜統處設有農業獎學基金，

以促進農業教育及訓練。現

時 基 金 的 資 本 總 額 為

$8,000,000 元，用作提供獎學

金、助學金及貸款予修讀農

業及有關課程的學生，並資

助農民子女接受更佳教育。

在二零一五至二零一六財政

年度，該基金發放獎、助學

金共$306,000元予 16名符合

資格的學生。 

 

 

 

   

VMO works in partnership with AFCD to 

promote local agricultural development 

through programmes such as the Accredited 

Farm Scheme, Organic Farming Support 

Service, Agricultural Land Rehabilitation 

Scheme and production of hydroponic baby 

leaf. It also ploughs back its surplus to 

establish the Agricultural Development Fund 

to support agricultural development projects.  

The fund balance as at 31 March 2016 was 

$64,726,972. During the year, it dispensed 

$45,631,248 to support various agricultural 

development projects, including the 

promotion of organic farming, improvement 

of VMO’s market facilities, and organization 

of various promotional activities such as 

FARMFEST 2016. 

 

VMO’s Agricultural Products Scholarship 

Fund aims at promoting education and 

training in agriculture. The Fund currently has 

a total capital of $8,000,000 and offers 

scholarship grants and loans to students 

pursuing agriculture and related studies.  It 

also provides financial support for farmers’ 

children to pursue better education. In 

2015-16, it issued $306,000 in scholarship 

and grants to 16 eligible students.   

 

 

 

 

 

 

 

 

 

 

8 



二零一五至二零一六財政年

度農產品獎學基金的核數師

報告、資產負債表、綜合收

益表、基金變動表、現金流

量表及財務報表附註分別刊

載於附錄十至十五。 

 

此外，菜統處撥出$2,608,000

元，成立蔬菜統營處貸款基

金，貸款予農民作生產營運

資本。在本年度，貸款基金

批出貸款 24 宗共$1,692,000

元。截至二零一六年三月三

十一日，該貸款基金的累積

盈餘總額為$9,837,603 元。 

 

The Auditor’s Report, Balance Sheet, 

Statement of Comprehensive Income, 

Statement of Changes in Funds, Statement of 

Cash Flows and Notes to the Financial 

Statement of the Agricultural Products 

Scholarship Fund for the financial year 

2015-16 are at Appendices 10 to 15 

respectively. 

 

Furthermore, VMO has set aside $2,608,000 

to establish the VMO Loan Fund to provide 

credit facilities to farmers as operational 

capital.  During the year, it issued 24 loans 

totaling $1,692,000.  As at 31 March 2016, 

the Fund had an accumulated surplus of 

$9,837,603. 

 

 

 

 

 

 

 

  興建防雨棚 Building rainshelter 興建温室 Building greenhouse 
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支援農業發展項目支援農業發展項目支援農業發展項目支援農業發展項目 

 

信信信信譽蔬菜譽蔬菜譽蔬菜譽蔬菜 

Supporting Agricultural 
Development Projects 
 

Accredited Vegetables 
 

菜統處與漁護署於一九九四

年攜手推行「信譽農場計

劃」；該計劃的目的是確認由

港人在香港或在內地經營的

菜場採用優良耕作方法及適

當使用農藥，認可他們為信

譽農場。而隨著港人在國內

經營的菜場北移，該計劃亦

擴展至寧夏回族自治區。 
 

信譽農場所出產的蔬菜須抽

樣接受農藥殘餘檢測，才分

發至菜統處指定信譽零售點

售賣。消費者可以憑菜統處

發出的「信譽零售商」標記

在零售點辨識信譽蔬菜。 

 

截至二零一六年三月三十一

日，共有 308 個菜場（包括

36 個在廣東省及寧夏回族

自治區內的農場）已獲認可

為信譽農場，農場總生產面

積達 2,989 公頃；而本地的

信譽農場分佈於各主要蔬菜

產區，包括打鼓嶺、蕉徑、

吳家村、上水、青山、石崗、

古洞、屏山、逢吉、屯門、

管欖、厦村、藍地、錦田、

新田、坪輋、粉嶺、洪水橋、

八鄉及崇正。信譽蔬菜每日

平均的供應量達 50 公噸。現

時，全港有 313 個信譽蔬菜

零售點，分佈在港九及新界

各區街市，方便市民選購信

譽蔬菜。 

 

VMO and AFCD have been jointly running 

the Accredited Farm Scheme since 1994.  

The scheme accredits vegetable farms in 

Hong Kong or Mainland operated by Hong 

Kong citizens for adoption of good 

horticultural practices and proper use of 

pesticides. Following the northward 

relocation of the Mainland vegetable farms 

operated by Hong Kong citizens, the scheme 

has also been extended to the Ningxia Hui 

Autonomous Region. 

 

Accredited vegetables are sampled and tested 

to ensure that there is no excess pesticide 

residue before distribution for sale at retail 

outlets designated by VMO.  Consumers 

can identify these outlets by the VMO 

“accredited retailers” logo carried by the 

retailers. 

 

As at 31 March 2016, 308 farms (including 

36 farms in Guangdong Province & Ningxia 

Hui Autonomous Region) covering a total 

area of 2,989 ha had been accredited. Local 

accredited farms are located at the main 

production areas including Ta Kwu Ling, 

Tsiu Keng, Ng Ka Tsuen, Sheung Shui, 

Castle Peak, Shek Kong, Kwu Tung, Ping 

Shan, Fung Kat, Tuen Mun, Koon Lam, Ha 

Tsuen, Lam Tei, Kam Tin, San Tin, Ping Che, 

Fanling, Hung Shui Kiu, Pat Heung and Sung 

Ching. The average daily supply of 

accredited produce was 50 tonnes. At 

present, there are 313 accredited retail outlets 

located in the wet markets of different 

districts to facilitate consumers shopping for 

accredited vegetables. 
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 信譽農場 Accredited farm 
 

 包裝信譽蔬菜 Packing accredited vegetable 
 

 信譽蔬菜零售商 Accredited retailer 
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推廣本地信譽蔬菜推廣本地信譽蔬菜推廣本地信譽蔬菜推廣本地信譽蔬菜    
Promotion of Local 

Accredited Vegetables 

 

菜統處聯同漁護署和新界蔬

菜產銷合作社有限責任聯合

總社(菜聯社) 致力推廣本

地信譽蔬菜，以促進本地農

業發展，並為消費者提供安

全、優質和新鮮的本地蔬

菜。 

 

為了開拓本地信譽菜銷售渠

道，漁護署和菜統處協助菜

聯社在菜統處屯門藍地蔬菜

收集站開設週日農墟，專門

售賣新界信譽菜。 

 

 

菜統處亦同時推出流動應用

程式，方便市民可以隨時隨

地利用智能手機向菜統處優

質蔬菜部訂購本地信譽蔬菜

及其他本地優質產品。 

 

 

 

 

 

   

 

VMO, AFCD and the Federation of 

Vegetable Marketing Co-operative 

Societies Ltd (FVMCS) have jointly 

stepped up the promotion of local 

accredited vegetables with a view to 

enhancing local agricultural 

development and providing safe, quality 

and fresh local vegetables to consumers.  

 

In opening up marketing channels for 

local accredited vegetables, FVMCS, 

with the support of AFCD and VMO, 

has set up a farmers' market at VMO 

Lam Tei Vegetable Collection Depot, 

Tuen Mun to sell accredited vegetables 

produced in the New Territories on 

Sundays. 

 

 

VMO has also launched a mobile 

application enabling smartphone users 

to conveniently purchase local 

accredited vegetables and other quality 

local produce direct from the VMO 

Premium Vegetables Section anytime 

and anywhere. 
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 藍地農墟 
 

                   Farmers' market at Lam Tei 
 
  

 藍地農墟售賣本地信譽蔬菜 
 

                   Farmers' market at Lam Tei  
selling local accredited vegetables  

 

 



 

有機蔬菜有機蔬菜有機蔬菜有機蔬菜 Organic Vegetables 

 

有機耕作是利用現時對生

物及生態的了解，促成一

種與大自然協調的「知識

型」耕作模式。在耕作過

程中，農友不會使用化學

合成的肥料和農藥，也不

會使用基因改造的種子。 

漁護署和菜統處於二零零

零年開始為本地有機菜農

提供有機耕作支援服務。

漁護署向有機菜農提供技

術支援，而菜統處為有機

菜農安排銷運渠道，從而

協助本地農民拓展回報較

高的市場。 

 

菜統處每天均會直接將新

鮮的有機蔬菜從農場運送

到本處的優質蔬菜包裝中

心進行分級和包裝，然後再

運銷至酒店、醫院及指定的

零售點進行銷售，其中包括

大型超級市場、港鐵店鋪和

健康食品店。 

 
 

 

 

 

 

 

 

 

 

 

 

Organic farming adopts knowledge-based 

farming methods derived from modern 

understanding of biology and ecology, 

and stresses nature conservation and 

harmony with the environment.  Organic 

farmers do not use chemical fertilizers 

and pesticides or genetically modified 

seeds. 

Since 2000, AFCD and VMO have been 

jointly providing supporting services to 

local organic farmers. While AFCD 

provides technical support, VMO 

develops marketing channels to help local 

farmers seeking higher return for their 

produce.  

 

VMO collects fresh organic vegetables 

directly from farms every day and 

transports them to its Premium Vegetable 

Packaging Centre for grading and packing. 

The organic produce will then be delivered 

to hotels, hospitals and designated retail 

outlets including supermarket chains, shops 

at MTR stations and health food kiosks for 

sale.  
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截至二零一六年三月三十

一日，共有 275 個農場參加

了「有機耕作支援服務」。

它們分佈於八鄉、上水、大

江埔、大埔、屯門、吳家村、

坪輋、粉嶺、逢吉、十八鄉

和新田，共佔地約 99.6 公

頃，每日平均產量達 6 噸。 

 

過去一年，菜統處積極參加

多個食品展銷會及貿易展

覽會，例如香港花卉展和美

食博覽等，以推廣本地有機

農產品。 

   

As at 31 March 2016, 275 farms in Pat 

Heung, Sheung Shui, Tai Kong Po, Tai Po, 

Tuen Mun, Ng Ka Tsuen, Ping Che, 

Fanling, Fung Kat, Shap Pat Heung and 

San Tin had joined the “Organic Farming 

Support Service” covering a total area of 

about 99.6 ha. Together they produce some 

6 tonnes of organic vegetables daily. 

 

During the year, VMO actively participated 

in various food fairs and trade exhibitions 

including the Hong Kong Flower Show 

and Food Expo to promote local organic 

produce. 

 

 

 

 有機耕作技術講座               Technical seminar on organic farming  

  

  有機農田   Organic farm  
 

有機農場設施  Organic farm facility 
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                水耕菜苗水耕菜苗水耕菜苗水耕菜苗 
 Hydroponic Baby Leaf 

(iVeggie) 

菜統處於二零一三年初成

立「全環控水耕研發中

心」，對在本地推廣相關的

水耕技術發揮積極示範作

用。在過去一年，超過 3,130

名來自不同政府部門、漁農

工商團體及教育專業等機

構的人士前來參觀中心。處

方年內亦為中心出產的水

耕菜苗進行多項展銷推廣

活動，例如在超市、商場及

屋苑會所舉行水耕菜苗的

介紹試食，以及參與各有關

餐飲及美食的展覽活動。現

時共有 32 個零售點、5 間

食肆經常向中心訂購水耕

菜苗。 

 

 

 

   

The Controlled Environment 

Hydroponic Research and Development 

Centre established by VMO in early 

2013 plays an active role in developing 

and demonstrating hydroponic 

technology.  In the past year, over 

3,130 people from various government 

departments, agricultural, fishery, 

industrial and commercial organizations, 

educational and professional institutes 

visited the Centre.  During the year, 

VMO also promoted the hydroponic 

baby leaf produced by the Centre 

through various activities such as tasting 

trials in supermarkets, shopping malls 

and club houses of housing estates, and 

participation in various food and eateries 

exhibitions.  There are currently 32  

retail outlets and 5 eateries placing 

regular orders for the produce. 

 

 

  博愛醫院兒童及青少年服務中心代表探訪 Visit by Pok Oi Hospital 
Children and Family 

Service Centre 
representatives 

超市進行 推廣活動 Promotion activity at 
supermarket 
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推推推推廣廣廣廣本地生本地生本地生本地生產產產產 

新新新新蔬蔬蔬蔬果果果果品種品種品種品種 

Promotion of Locally 

Produced New Vegetable 

and Fruit Varieties  

 
除拓展傳統蔬菜的銷售網

絡外，菜統處亦積極協助

推廣由漁護署引進並推介

予本地農民生產的優質新

蔬果品種。菜統處會利用

不同的展銷活動和銷售渠

道向消費者推廣這些新產

品。漁護署近年引進的新

蔬果品種包括彩色椰菜

花、橡葉生菜、橙黃肉小

西瓜、草莓、圓紫茄子及

白玉苦瓜，皆廣為消費者

所歡迎。 

 

Apart from extending the sales network 

for conventional vegetables, VMO also 

actively assists in promoting new 

vegetable and fruit varieties, which are 

introduced by AFCD and produced by 

local farmers, through the existing sales 

and promotion channels including the 

participation of various exhibitions and 

promotion activities, etc. In recent years, 

numerous new varieties like colored 

cauliflower, oak leaf lettuce, 

orange-yellow flesh water melon, 

strawberry, round purple egg plant and 

white bitter cucumber, had been 

introduced into Hong Kong and they are 

gaining popularity among consumers. 
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  彩色椰菜花 Coloured cauliflower 

 

橡葉生菜 Oak leaf lettuce 

  橙黃肉小西瓜 Orange-yellow flesh 
water melon 

 

草莓 Strawberry 

  圓紫茄子 Round purple egg plant 白玉苦瓜 White bitter cucumber 

 

 

 

 

 



 

宣傳宣傳宣傳宣傳推廣推廣推廣推廣活動活動活動活動 

 

Publicity and Promotion 

Activities 

本年度，菜統處透過不同渠

道將本地有機、信譽及水耕

蔬菜推廣給市民認識，包括

參與「香港花卉展覽」、「亞

洲自然有機展」、「健康生活

博覽」、「香港冬日美食節」

和「美食博覽展銷」，亦在大

型企業辦公室、超市、食肆、

學校、私人會所及鄉村俱樂

部進行推廣活動，以及主辦

「本地漁農美食迎春嘉年華

2016」。 

 

除上述活動外，菜統處亦透

過處方網頁、簡訊、流動應

用程式和媒體廣告來宣傳推

廣處方的各種服務和產品。 

During the year, VMO promoted local 

organic, accredited and hydroponic 

vegetables through organizing large-scale 

carnival like Farmfest 2016, participating in 

various exhibitions such as Hong Kong 

Flower Show, Natural and Organic Products 

Asia, Health Expo, Hong Kong Food 

Festival and Food Expo, etc., as well as 

conducting various sales promotion activities 

at the offices of commercial enterprises, 

supermarkets, restaurants, schools, private 

clubhouses and country clubs, etc. 

 

Apart from the above-mentioned activities, 

VMO also publicizes and promotes its

services and products through its website, 

newsletter, mobile application and media 

advertisement. 

 

 本地漁農美食迎春嘉年華 2016                FARMFEST 2016 
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  健康生活博覽的 展銷攤位        Booth at 
Metro Health Expo 

國際食品餐飲展的 展銷攤位 Booth at  
                   HOFEX 

  香港花卉展覽的 展銷攤位 
 

Booth at 
Hong Kong Flower Show 

美食博覽的 展銷攤位 
Booth at Food Expo  

 

  香港賽馬會會所 的推廣活動 Promotional activity 
at Hong Kong Jockey Club 

魚/菜統營處簡訊 F/VMO Newsletter 

 

23 



 

改善市場改善市場改善市場改善市場經營經營經營經營環境環境環境環境及及及及 

 減廢減廢減廢減廢 

  

IMPROVEMENT OF MARKET 

OPERATIONAL ENVIRONMENT  

AND WASTE REDUCTION 

 
菜統處定期維修市場設施，為

客户及員工提供優良的營運環

境。本年度，處方在市場完成

多項維修及改善工程，包括維

修菜統處辦公大樓、定期清洗

沙井及外牆宣傳海報。 

 

在減廢方面，處方繼續把品質

尚好的賣剩蔬菜贈予慈善福利

機構; 並以一部「有機廢物分

解機」處理餘下剩菜，分解後

產生的液體可作為肥料。 

 

VMO regularly maintains its market facilities 

to provide a good trading environment to 

clients and staff.  During the year, VMO 

completed a number of renovation and 

improvement projects including renovation of 

VMO office building, routine cleaning of 

drains and replacement of outer-wall 

promotional banners.  

 

On waste reduction, VMO continues to give out 

good quality unsold vegetables to charitable 

organizations for free, whereas the remaining 

inedible vegetables will be treated by an 

“organic waste decomposer”. The liquid 

generated at the end of the decomposition 

process can be used as fertilizer. 

 

 

 

 户外宣傳海報                   Outdoor wall banner 

 

24 



 

 

業績成果業績成果業績成果業績成果 Performance and 

Achievement 

在二零一五至一六年度，經本

處批銷的蔬菜共 117,194 公

噸 ， 約 佔 全 港 消 耗 量

14.2% ，其批銷總值約為 9.9

億元。本處為 218名批發商及

1,732 名買家提供服務，並供

應優質蔬菜予 80 個訂單合約

客戶及 239 個指定信譽零售

商。經本處批銷的蔬菜重量、

價值及其批發價格資料刊載

於附錄三。 

 

菜統處在二零一五至一六年

度 的 經 營 業 務 盈 餘 為

$20,328,656 元。有關的核數

師報告、資產負債表、綜合收

益表、基金變動表、現金流量

表及財務報表附註分別刊載

於附錄四至九。 

 

 

 

 

 

 

 

 

 

 

 

In 2015-16, the total throughput at VMO 

reached 117,194 tonnes, representing 

some 14.2% of all vegetables consumed 

in Hong Kong and amounting to about 

$990 million in total sales value.  VMO 

provides services to 218  wholesalers and 

1,732 buyers and supplies premium 

vegetables to 80 contract customers and 

239 accredited retailers. Detailed 

information on the throughput by 

quantity, value and wholesale price is at 

Appendix 3. 

 

For the year 2015-16, VMO had an 

operating surplus of $20,328,656. The 

Auditor’s Report, Balance Sheet, 

Statement of Comprehensive Income, 

Statement of Changes in Funds, Statement 

of Cash Flows and Notes to the Financial 

Statement for the financial year 2015-16 

are at Appendices 4 to 9 respectively. 
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迎迎迎迎接接接接未來未來未來未來 

 

Meeting Future Challenges 

 

展望將來，菜統處仍需面對許

多挑戰。在菜統處市場交易的

蔬菜主要源於內地，而內地近

年經濟高速發展，蔬菜本銷需

求激增，致供港貨源時有緊張;

加上供應商繞過本地批發市場

而把蔬菜直銷予零售點的趨勢

日增，菜統處在這些情況下必

須繼續努力精簡運作，以提高

市場效率和競爭力，並須開拓

新顧客層以凝聚供應貨源，提

升市場蔬菜交易量。 

   

來年，菜統處將繼續參加由政

府資訊科技總監辦公室舉辦的

"無障礙網頁嘉許計劃"，藉此

提升本處網站的無障礙網頁功

能以吸納更多的潛在顧客，並

為關懷共融社會出一分力。 

 

此外，菜統處亦會繼續努力推

廣本地蔬菜、本地有機菜和水

耕菜苗，並透過展覽和電子渠

道，例如互聯網上開設面書專

頁和智能手機的銷售網絡程

式，以協助本地菜農拓展和推

廣銷售他們的優質產品。  
 

Looking ahead, VMO still has to face many 

challenges.  Vegetables traded in the market 

are mainly sourced from Mainland. Supplies 

are sometimes tended to be strained by 

Mainland’s rapid economic development and 

strong domestic demand in recent years.  In 

addition, the trend of direct sales and 

distribution of vegetables by suppliers to retail 

outlets bypassing local wholesale markets is 

increasing.   Under the circumstance, VMO 

has to sustain its efforts to streamline its 

operation to enhance market efficiency and 

competitiveness, and to explore new supply 

sources with a view to increasing the 

throughput at the market.  

 

In the coming year, VMO will continue to join 

the “Web Accessibility Recognition Scheme” 

implemented by the Office of the Government 

Chief Information Officer with a view to 

improving the accessibility of the VMO 

website to attract potential clients as well as 

contributing to a more caring and inclusive 

society.    

  

Moreover, VMO will continue its efforts to 

promote local vegetable, local organic 

vegetable and hydroponic baby leaf through 

exhibition and e-channels, such as Facebook 

on web network and sale applications on 

smartphone, with a view to assisting local 

farmers to promote the sales of their premium 

produce. 
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 菜統處網頁於"無障礙網頁嘉許計劃"中取得金獎殊榮 
    Gold award on 

Web Accessibility Recognition Scheme 
  

 

 
 

 菜統處智能手機訂菜專頁 “Local Veggie Fresh” on smartphone 
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附錄二 

Appendix 2 
    

統營顧問委員會之成員及職權範圍 
MEMBERSHIP AND TERMS OF REFERENCE OF 

THE MARKETING ADVISORY BOARD 

 

I. 職權範圍 

Terms of reference 
 統營顧問委員會是一個法定諮詢團體。委員會就行政長官或統營處處長所轉介一切事項，向行政長官提供意見。 

The board is a statutory consultative body for advising the Chief Executive upon any matters referred to it by 

the Chief Executive or the Director of Marketing. 

 
II. 委員會成員 

Membership 
 主席主席主席主席 

Chairman 

 

 梁肇輝博士, JP 
Dr. LEUNG Siu-fai, JP 

( 統營處處長 ) 
(Director of Marketing) 

 成員成員成員成員 

Members 

 

 鄧煖勳先生, MH 
Mr. TANG Nuen-fun 

新界蔬菜產銷合作社有限責任聯合總社理事長 
Chairman of the Federation of Vegetable Marketing 
Co-operative Societies, Ltd. 
 朱淦明先生 

Mr. CHU Kam-ming 
新界蔬菜產銷合作社有限責任聯合總社第一副理事長 
The First Vice-Chairman of the Federation of Vegetable 
Marketing Co-operative Societies, Ltd. 
 曾柱光先生 

Mr. TSANG Chu-kwong 
新界蔬菜產銷合作社有限責任聯合總社第二副理事長 
The Second Vice-Chairman of the Federation of Vegetable 
Marketing Co-operative Societies, Ltd. 莊裕坤先生 

Mr. CHONG Yue-kwan 
 

蛋撻王有限公司董事總經理 
Managing Director, King Bakery Holdings Ltd. 陳灶良先生 

Mr. CHAN Cho-leung 
區議會議員(大埔) 
District Council Member (Tai Po) 陳寶金女士  

Ms. CHAN Po-kam, Beatrice 
 

愛生雅亞太區大中華區副總裁 
Vice President, Greater China, SCA Asia pacific 霍綺文博士 

Dr. Fook Yee-man, Noel 
 

香港浸會大學市場學系副教授 
Associate Professor, Department of Marketing,  
Hong Kong Baptist University 胡陳德姿女士 

Mrs. WOO CHAN Tak-chi, Bonnie 
冰雪集團行政總裁 
Chief Executive Officer, Icicle Group Limited 
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